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1 Introduction  

1.1  About this Document  
 

Thank you for registering for the DataTrim Dupe Alerts  application.  

 
Although we have tried to make our application as intuitive as possible and focused on making 

it simple to use by hiding a lot of the usual technical data matching c oncepts and terminology 
behind the scenes, we realize that there are certain elements in the concept that makes this 

application unique and therefore needs further  explanation. 
 

We have described our service from a usage point of view with ex amples. These examples are 

no were near exhaustive, but the idea has been to provide you with sufficient information for 
you to follow the idea and adapt our solution to your specific needs. 

 
In this document you will find the  instruction for how to install the solution  and how to get 

started with you first de -duplication. 

You will also find guidelines for how to us e the more advanced features of our solution , and a 
few recommendations for how you can customize the solution to become completely sub-

merged into your business processes. 
 

Please feel free to contact us at info@datatrim.com for details if you have any questions to 
this guide or feedback, which is much appreciated.  

1.2  Bookmarks used in this document  
 

 To help you identify key pieces of text we have put bookmarks in the margin throughout  

the guide: 

 

 
This bookmark indicates a tip  or a good idea which can save you a lot of time.  

 
 

 

This is important information  which you should consider reading carefully because the 

info will help you understand the fundamentals of our solution.  
 

 

 

This arrow indicates a note or a small remark  which you might not need to worry about 

initially, but which might be something to remember for future use. This bookmark is for 
you to quickly find these notes again. 

 

 

You might enhance the functionality of  our solution by combining DataTrim Dupe Alerts 
with other salesforce features implying an advanced use , or customizing  it to meet 

your business processes, or simply to make better use of the built-in integration with your 
salesforce application. This bookmark indicates references to such advanced usage and/or 

customizations. All customizations referenced in the user guide are described in detail in a 

separate chapter towards the end of this document. 
 

 

If you are a Trial user you might want to pay attention to this bookmark, as it highlights 
behavior that is specific to the Trial License . 

 

mailto:info@datatrim.com
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2 What you need to know  
This section gives you an overview of how this solutions works and how you may  use the 
different components to run your de -duplications and merge your duplicates. In the following 

chapters we will explain each part in detail. 
 

 

The DataTrim Dupe Alerts application is a 100% integrated salesforce solution.  
There is no software to i nstall locally on your PC/server - everything you need to do you can 

do by using the familiar user interface of salesforce.  

 
The application is optimized to identify and classify potential dupes in your database and 

presents all the found dupes to you in l ists and throughout the application where it becomes 
a natural part of the day -to-day work for admin and end users.  

When reviewing the duplicates you have multiple options as explained in the chapters: 

Reviewing your duplicates, List views for End Users ï Custom Links and Displaying the Dupe 
Status on the Account/Contact/Lead Record. 

 
The de-duplication is performed upon  entry  of the new records and/or as a backg round 

process . You will use the admin part (see below) to setup and define what, how and when 
you would like the  de-duplications to run, and our solution takes care of the rest.  

 

Once installed into your salesforce environment you can access the application from the 
dropdown list in the top right corner of your screen.  

 
The application consists of 3 tabs:  

 

DataTrim Dupe Alert:   
This tab represents the admin part. Here you create an Alert (a record) for each de-

duplication you would like to run. By setting the different parameters you can determine how 
the matching shall be performed.  

This tab also provide access to the latest version of the user guide, and the setup section of 

DataTrim Dupe Alerts 
 

Key features: 
1. Matching Lead, Account and Contact data. 

2. Real time and scheduling of recurrent de-duplications 
3. Filtering capabilities 

4. Advanced parameter settings. 
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DataTri m Dupe Alert Result:  
This tab becomes populated with a new Alert (record) each time a de-duplication has been 

processed and represents therefore an activity log for all the Alerts you have processed.  
The Information here is static and created by the syste m. 

This information is used to e.g. support the Dashboards, and other reporting facilities.  

 
If you enable the Email Notification option in the setup, the owner of the Alert is automatically 

notified by email when the deduplication is done.   
 

 
 

DataTrim Matched Records:  
This tab is the main tab for reviewing the possible duplicates which our solution has found in 

your database. 

You can use the standard salesforce List View function to edit the existing views or create 
your own views to select the records you want to review.  

A Match Class/Level is provided to indicate a level of confidence with which our solution 
consider 2 records to be a match. This helps you organize your review and merging work. 

 

By using the button on top of the screen you can merge records pair by pair by using the 
Review W izard , or perform a Mass Merge  of multiple pairs at the same time (see: Mass 

merging for more details).  
Key Features: 

1. Multiple List views for reviewing possible dupes 
2. Merge/Convert using the Review Wizard 

3. Mass Merge and Mass Convert functionality 

4. Advanced scoring and classification mechanism to isolate duplicates to merge 
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3 Installation  

3.1.1  Install the Application  

Our solution is 100% integrated into salesforce, so there is no software for you to install and 

maintain on your PC or local servers. 
The installation will insert the DataTrim Dupe Alerts tabs into your salesforce application and 

all you need in order to use the application will be available from within salesforce.  

 

 

Trial License Note! We recommend you to initially install the Tria l into a Sandbox, Test or 

Development environment. This will allow you to try out Dupe Alerts with your real data 
(merge and conversion of records) without modifying records in your live system.  

 
To install the application you would need to request a License Number from us. You can do 

this by requesting a Trial License from our website or if you have purchased a subscription to 

our service, we have provided you with a License Number as a part of the Order Confirmation.  
We will also provide you with a link which you need for the installation.  

To start the installation, simply click on the link that we provided and follow the Installation 
Wizard step by step. 

 

 
 

Click Continue, and then Next to get to the Access Control part and click Next. 
 

Access Control  

During the Installation you will be asked a number of questions. For access control you can 
decide to enable the application for all, for admin only or to a s elect group of users.  

 
Note: You can always expand or limit the scope at a later stage, but If you plan to utilize the 

Dupe Status components for the Account, Contact and/or Lead page layout it is easiest to 

grant access for all users at this point of the  process. 
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If you want to grant access to users by profile at a later time, you do so by editing their 
profiles. See 
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Appendix D: DataTrim User Profile for more details 
 

 
 
 

 

Click Install to continueé. 
 

 
The installation may take some time and you may received the following message:  

 
 

In this case proceed to the section below: Deploy Later . 

 
Deploy ing the Application  

 
If the  installation completes before the message above appear you can deploy the application 

directly as the final step in the installation.  

To make the Application active you need to deploy the Application into your salesforce 
environment. If the application isnôt deployed our solution will not be able to operate properly. 
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Later Deployment  
If you choose to depl oy later, or if the installation process takes too long and you get the 

processing message above, you will need to deploy the application separately. 
 

The application and its component will only be available to System Administrators until the 

deployment is done. 
You can deploy the package from the de tail screen for the Installed Packages 
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3.2  Application  Setup ï OnBoarding Process  

3.2.1  Add our IP addressô to your IP White List 

Go to: Setup-Administration Setup-Security Controls-Network Access 

Add the following I P ranges to your list:  
 Start IP Address: 72.32.205.66 End IP Address: 72.32.205.70 

 Start IP Address: 88.167.180.0 End IP Address: 88.167.180.255 

 

When done you should see the following details in your Network Access list. 
 

 
 

 

 
 

 
 

 

 

3.2.2  Providing DataTrim acce ss to your data  

 

In order for DataTrim to perform the de -duplication of your data you must grant us access 
to it.  

 

If you signed up for the DataTrim Dupe Alerts you already have our commitment with 
regards to non-disclosure of the information from the reg istration process. 

 
There are 2 alternatives for granting us access to your data.  

Alternative 1:  Create a Specific DataTrim user  

Alternative 2:  Reusing an existing salesforce License  
 

Alternative 1 is the optimal solution, as it gives less implication wh ile delivering the service to 
you. We and our solution will be able to reset the password when it expires, and you can 

setup a specific profile for this user, limiting the DataTrim user to having access to the 
relevant data only.  

 

Alternative 2 however, has the benefit of saving you from buying another license from 
salesforce, but we would have to manually go through the OnBoarding process each time the 

user changes the password. 
 

3.2.3  How to set it upé. 

Alternative 1: Create a DataTrim user in your system i.e. allocating a 
new salesforce license to the Dupe Alerts Application  
Step -by -Step  

1. E.g. create a user: DataTrim@ yourcompanyname .com  (replace 
ñyourcompanynameò with your usual Domain Name). 

2. Set this users e-mail address  to dataLaundry@datatrim.com  

3. Make sure that this user has full access to the DataTrim Dupe Alerts Application and 
Tabs, and that the user has Read access to the Lead, Contact and Account tables. 

 

mailto:dataLaundry@datatrim.com
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Assign or create a new Profile to this user, to contr ol what 
access to (see 

 

a. 
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Appendix D: DataTrim User Profile for more details). 

4. Enable the user and reset the password 

5. When we have received the e-mail with the reset password, we will:  

a. Set a new password (8 char, random generated including characters and 
numerics) 

b. Encrypt the password, and activate the user on our server 

6. Add our IP addressô to your Network Access List / IP White List (see section: 3.2.1) 

 

Note: If you do not add  our IP addressô to your Network Access list we will reset the Security 
Token and we will use this, but it might give us trouble when connecting to your data from 

different servers, thus we strongly recommend to white -list the IP addressô, although it is not 

100% required for the Trials and ad hoc project work.  

 
Alternative 2: Reusing an existing salesforce license  
Step -by -Step  

1. Go to the DataTrim Dupe Alerts Tab 

2. Select Setup from the top right corner, and then  
3. Select the OnBoarding Process from the menu on the left.  

4. Choose to reuse an existing salesforce License 
5. Enter the License number provided to you by DataTrim 

6. Enter an Active salesforce user name and password 

7. Accept to share the information with DataTrim  
8. Click the OnBoarding button to submit the informa tion 

 
The submitted information is encrypted using an AES 128-Bit encryption algorithm. No user 

credentials are at any point displayed in clear text to anyone.  

When we receive the OnBoarding request we will verify the connection and complete the 
OnBoarding process. Once this verification is complete you will be notified by Email.  
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Note: If you have setup password expiry in your salesforce organization or if you change 
your password, then you will have to perform the OnBoarding process each time you 

change the password. 

 

3.3  You are done!  
When your application is active (we will confirm by e -mail when this is done) and your de -

duplication will be executed as scheduled. 
For the Trial we might perform the first 1 or 2 matches manually, but afterwards it will be 

switched to automated mode.  

3.4  Note on Security  

 

 

 

Security Note:  
We are just as interested in the security and confid entiality of your data as you are.  We have 

therefore undertaken the s alesforce certification process to make sure that we comply with all 
security measures defined by salesforce. 

You should also make sure that you are in possession of a Non-Disclosure-Agreement (NDA) 

signed by us, or if you registered from our website  the NDA is found in the terms and 
conditions section. The NDA provides you with our guarantees that you can safely trust to share 

your data with us.  
 

To add additional safety with regards to t he DataTrim user, you should/could limit the access. 
You can create a separate User Profile e.g. DataTrim Dupe Alerts User, and in this profile you 

can: 

1) Limit the Custom App Settings and only make the DataTrim App visible 
2) In Admin Permissions you can disable most options, except: API Enable 

3) Standard Object Permissions, make Account, Contact and Lead read-only 
4) Custom Object Permissions provide full access rights to the DataTrim objects . 

 

This reduces the exposure to the minimum need-to and thus improves your arguments in 
regard to security. 

If you wan t to go further  you can even create views/page layouts for the Account/Contact/Lead 
object, where you can ñhideò fields which you do not want to have exposed. In fact to be able 

to do the matching we only need ac cess to 5-10 fields on each object (name, address, phone, 
email etc.)! 
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4 Setti ng up and Running the Alerts   
The Tab called DataTrim Dupe Alerts is the Admin part of the application. 
 

When you want to set up a de -duplication you define your criteria for the de -duplication by 
creating or editing a DataTrim Dupe Alerts record.  

You can have multiple Alerts and you can use the list to store your old settings, so that you 
can retrieve and re-use the settings you used last time you imported e.g. a file.  

 

The Alert records are divided into 4 sections: 
 Alert Settings:  Here you select the fundamental parameters. When you have 

populated all the fields in this section the Alert will be a ble to run. The 
other sections below are for advanced use and thus not required.  

 

 Data Filter: You might want to reduce the scope of you de -duplication by applying 
a filter to the datasets being used for the de -duplication. 

  You can set a filter on the Master Data, the New and Changed data or 
on both. So if as an example you only want to include your US 

Account records in the de-duplication you apply a filter 
(BillingCountry=ôUSAô) in both filter fields. 

 

 Advanced Settings: The Advanced settings section is a backdoor to our matching engine. 
Here you can provide parameters which will make our system behave 

in various ways, e.g. if you are not using the Billing Country field to 
keep your country information, because you have created a custom 

field to keep country values as a pick list, then this is where you will 

tell the matching engine to pick your custom field instead of the 
default Billing Country Field. 

 
 Last Run Details: Our matching engine updates these fields to communicate the actual 

status of the matching back to you.  

  These  field s should normally not be edited by the users.  
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4.1  My First Dupe Alerts  
The DataTrim Dupe Alerts is a definition of WHAT  you want to de -dupe, WHEN  and HOW . 

In order to process an Alert you need to make it Active , choose and Alert Type , a Run 

value and a Match Level . 
 

In this example we will show you how to setup a de -duplication of your account records. 
1. First go to the DataTrim Dupe Alerts tab (the admin section), and create a new Alert.  

2. Give the Alert a name. Note that the name or the Alert is carried across to the 

matched records so that if you as an example name the Alert ñUS Accountsò all the 
matched records from this alert will be named: ñUS Accounts ï Detailò. This way you 

can filter the outcome by the name and quickly find the matched pairs which came 
from this Alert.  

3. In the Alert Settings section, select the Alert Type : Account -Account  (matching 
Accounts against Accounts). 

4. Your Alerts can be scheduled to run on a recurrent basis, but in this example we only 

want it to run it as a single time job, thus we select the Run setting to Once . 
5. Since this is a one-off de-duplication we would like to include all new records adde d 

to the database or changed since:  1/1 -2008  and match these against the Master 
Data set. 

6. We set the Match Level  to SuperTight  to limit the matched pairs to be either Exact 

or SuperTight. 
7. Survivorship Rule  is set to Oldest Records Survives.  

8. And finally again because this is a one-off de-duplication and we want it to process as 
soon as possible, we set the When (T ime  slot )  to Next  and finish by ticking the 

Active  tick box on. 
9. If you havenôt set the default value of the License No  field, make sure that you en ter 

the appropriate License Number and License type  (Trial, Standard, etc.).  Once you 

have created your first Alert the Setup button appear and you can use this button to 
store your license number, so that you do not have to put it in manually each time 

you create a new Alert. 
 

The Alert is now ready to be processed! 

 

 
 
You can use the buttons to Check your filter (if any), to run the deduplication as a singl e time 

deduplication or activate the alert (scheduled).  

Reset will de-activate an already activated alert. 
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4.2  Running the Alert  
The Alert is automatically triggered when the Alert is Active , the Run  setting match the 

actual day, and the When (T ime  slot )  matched the current time.  
 

The Timeslot  field allows you to choose a certain time of the day when you want the Alert to 
run. Choosing e.g. EMEA implies that the Alert will run during the European night, etc.  

The timeslot Next  is to be used together with the Run value set to Once which will make the 

Alert run in the next available timeslot.   
 

 

Run Status and Last Run Results are not to be changed  
As you might be an administrator these fields will be read -write enabled for you, but for a 

normal user they are read-only. Our matching engine is using these fields to communicate 
the current status back to you:  

  óScheduledô  = Job has been put in Queue for processing. 

  óStartedô  = Job has been started and the scanning of records has started.  
  óCompletedô  = Job has completed - see Last Run Result for details. 

  óôReadyô  = This is a new Alert, which has not yet been processed (default value 
for new Alerts).  

 

 

The Trial version only allows you to use the Run Frequency  setting Once  
In the Trial Version the system resets the Active Flag  of the Alert each time we have 

processed the matching activity, but you can re -activate the Alert and the Alert will run 
again, thus you can make several iterations on the same day. 

4.3  Alert Settings (What, When and How)  
In the previ ous 2 chapters you saw how to set up and run a simple de -duplication. In this 

chapter we will explain each of the fields in the Alert Settings section in detail and give you 

examples on how to use them. 

4.3.1  Dupe Alerts Type  

The Dupe Alerts Type field is the representing the WHAT. Here you choose what type of de-

duplication you want to perform:  
 Account-Account De-duplication of Account records 

 Contact-Contact De-duplication of Contact records 
 Acc+Contact-Acc+Contact De-duplication of Contact records, but wher e Filter, Review 

field etc. are taken from the Account record.  
 Lead-Lead De-duplication of Leads records 

 Lead-Contact Matching of Lead records against the Contact records 

 Lead-Account Matching of Lead records against the Account records, i.e. 
checking to see if the contact is a new contact on an existing 

Account. 
 

 

Person Accounts 1/Candidates   are contact records without an associated account, or 

where all contacts are associated with the same account (container account). 
To perform deduplications on th is type of records we recommend using the Contact-Contact 

Alert Type in combination with the Advanced Parameter: ContactOnly=Yes in order to get 
an optimal deduplication of their records.  

 

                                                
1 ) Salesforce has introduced a special setup for their solutions for client who store individuals in the salesforce 

database using a special 1-to-1 relationship between the account and contact record, these are normally refered to as 
Person Accounts and used e.g. in Business-to-consumer implementations. 
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Assuming that you have limited time to review the results, and  that you do not like to do 
double work, we recommend you to perform the  Account  matching before the Contact 

matching. This makes the identification of possible contact dupes more obvious if they after 

the account merge is performed now are within the same  Account. 
Also perform the Account, Contact and Lead-Lead matching and merging before you do the 

Lead-Contact and Lead-Account matching, as possible duplicates within the Account, 
Contact and/or Lead table will generate multiple matched pairs for the same lead, thus 

double the review work.  
Finally you would want to perform the Lead -Contact  matching and convert these leads 

before you run the Lead-Account, as leads which are duplicates of a contact in the Contact 

table ALSO are duplicates of the Account. 

4.3.2  Mat ch Level  

The Match Level is a way of indication which confidence level you want the deduplication to 
work with.  

When the matching is performed it will identify a number of possible and less possible 

duplicates. Each possible dupe pair is classified into 5 confidence levels to help you 
understand how likely the two records in a pair is to be duplicates. 

 
As you can see on the Matched Records the system provides scores for each field being 

compared. Classifying these values into a Match confidence level is a way to gather this 

information into one value, so e.g. Exact  match means that all the scores generated is 100, 
where as for SuperTight  we allow minor misspellings and differences and so forth down to 

Loose  where we allow large variances across the fields. Obviously the lower you go on this 
scale the more possible dupe pairs you will get for review.  

 

When selecting e.g. Tight  the system will return all pairs that are Tight or above (Exact and 
SuperTight) but not the pairs classified as Medium  and Loose . 

 
On the Matched Records you will be presented with the Match Level for each par, and a Match 

Class which is a visual representation of the Match Level, where an Exact match is represented 
with 5 stars, SuperTight with 4 starts etc.  

 

 

Never set the Match Level to Loose the first time you run your de -duplication. We 
recommend that you take a phased approach where you first identify the Exact and 

SuperTight duplicates. This way you will quickly identify the most obvious dupes and have 
them merged first, thus giv ing you the largest impact on your database with minimum time.  

Later you can re-run the Alert setting the Match Level lower, and spend a bit more time 

carefully reviewing the outcome.  

4.3.3  Survivorship Rule  

When presenting the dupe pairs in the Matched Record Tab you will see data presented in 2 
columns, one labeled Survivor and the other labeled Dupe. The survivorship rule determines 

which of the 2 records goes where, so as an example if you choose the survivorship rule to: 

óOldest Record Survivesò then for the outcome from this Alert, the oldest record will always be 
listed on the left side of the screen, thus the most recently created record will be on the right.  

 
Depending on how you use salesforce and how you have adapted it in your business with 

regards to the sources from where you get new records (possible duplicates) etc. we normally 

recommend: 
1. For records (normally Accounts  and Contacts ) where you already have a relationship 

(Customers etc.) always keep the oldest record, as this is likely the record wh ich have 
most detail as it has existed, and hopefully been worked with, for the longest time.  
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2. For Prospects  with whom you have no relation, keep the most recent records. If e.g. 
you have a record which is 12 months old and you have campaigned against it wi thout 

any luck, then a recently imported matching record may be your better option as it 
could be that the new record is more up to date and thus more valuable.  

 

Advanced survivorship rules  
If your survivorship rules are more complex than comparison of dat es you can define your 

own survivorship rules as formula fields on the Matched Record Object. You can read more 
about this feature in the under customization: Use formula fields to help determine survivor  

 

 

Note: N o records are automatically merged according to the survivorship rule!  
The rule is meant as a guideline for the reviewer as to which records to choose as survivors, 

but up until someone manually clicks on the merge button the user has full control over 
which records are going to be the Master under which all merged data will be consolidated, 

and which one ends up as the dupe. 

4.3.4  Run setting  

The Alerts can be processed either as a one-off de-duplication or as a recurrent scheduled 

process. 
The availability of the options mentioned below may depend on the License Type you have 

(see Appendix for details). 
 

For recurrent scheduled de-duplication you can choose between daily, weekly or monthly de-

duplications. Choosing one of these options, the system will automatically keep track of the 
date it last ran (represented in the ñInclude New and Changed Records sinceò field) and 

included records, which have been added or changed since last time, and will match these 
against the Master Data. 

 

Once the scheduled Alert is set up it will keep being processed until you de -activate it.  
 

 

You might want to the setup to enable the email notification  to notify you when an Alert has 
been processed so that you donôt forget to go and review the outcome. 

 
If you want to perform a o ne-off de-duplication simply choose the Once  option. 

When a one-off de-duplication is completed, the system will automatically reset the Active 

Flag to prevent the Alert from looping. You can re -activate the Alert by setting the Active flag 
and the system will process it again, thus you can perform multiple de -duplications during the 

same day. 
When choosing the Once option, you might also want to manually set the ñInclude New and 

Changed Records sinceò date back in time to include more records in the de-duplication. 

 

 

So as an example, if you are about to run one of your first de -duplications and you want the 

system to identify duplicates that have been introduced since the first day you used 
salesforce, you can simply set the date back to a date before you started to use salesforce. 

This way the system will Include New and Changed Records since then and match them 
against the Master Data set, which means it will match all records against all records.  

 

 

Note: Be careful using the Run Frequency Every Sunday  in combination with certain time 
slots (see below). Sunday is the day salesforce normally use for their maintenance, and 

often the access to their system is limited, thus our matching engine cannot get access to 
your data either and the matching will ther efore not be performed as expected. 
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4.3.5  When will the Alert Run ( Time Slot )?  

When you run your Alerts on a recurrent scheduled basis you might want them to run on a 

specific time of the day. In the default setup we have included 4 predefined time slots:  
 

 Next  You alert is triggered by a mechanism that detects if the time is right based 

on the time slot and time zone, but if you simply want the Alert to run as 
soon as possible regardless of what time it is and what time zone you are 

in, simply choose the option Next , and the Alert will start being processed 
in the next time slot (within 30 minutes). 

 EMEA Europe-Middle-East-Africa. Selecting this time slot will make your Alerts run 

at night, when it is night in Europe (between 2:00am and 8:00am CET).  
 America s Selecting this time slot will make your Alerts run at night, when it is night in 

the Americas (between 2:00am and 8:00am Pacific). 
 APAC  Asia-Pacific. Selecting this time slot will make your Alerts run at night, when 

it is night in Asia (between 2:00am and 8:00am Japan Time). 
 

Note! Selecting e.g. Every Thursday + Americas will make the Alert run between 2am and 

8am every Thursday morning. 
 

 

I you need more accuracy in the timing you can add your own timeslot values to the pick list.  
Although this gives you more flexibility there is no guarantee that your Alert is process at the 

exact minute.  

 
Examples: 
If you like your Alert to run at 6am Pacific time (UTC -8), you should add ñUTC+10ò (8 + 6 = 14; UTC-14 
= UTC+10 = 2pm GMT) to the pick list and use this  value for your Alerts.  
For 4am Central European time (UTC+1), you should add ñUTC-5ò (1 + 4 = 5; UTC-5 = 5am GMT) 
For 1am Eastern Australian time (UTC+8), you should add ñUTC-9ò (8 + 1 = 9; UTC-9 = 9am GMT) 
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4.4  Matching  Subsets of Data - Using Data Filt ers  
You can limit the de-duplication to run on a subset of your data only, e.g. include only records 

which are entered from your web -to-lead feature, records which you recently imported, or 

records from a particular country/region.  
 

Fundamentally the matching engine always matches something against something else - we 
refer to this as a)  Secondary Data and b)  Master Data.  

The Secondary Data filter also include a date filter:ô Include New and Changed data sinceô and 

is based on the date stated, and the Master data represents all the records in your table.  
 

 
 
This allows you, as in the example above, to run an Alert which matches all account records 

with the Billing Country is USA against all your accounts (Master Data). 
 

Is you want to match one subset of records against itself you can use the 

ñMaster=Secondary ò check box. So with the Check box enabled in the example above the 
records with Lead source = ówebô will be matched against themselves. 

 
Normally the fields being referenced by the filter have to be fields from the corresponding 

Alert Type, e.g. Account fields for an Account-Account Filter.  
The Acc+Contact -Acc+Contact  Alert Type is specifically made to allow Account fields to be 

used when filtering contacts. In this case add the prefix ña.ò in front of the field, see example 

4 below. 
 

When matching Leads against Contacts or Accounts (Lead -Contact or Lead -Account ), the 
Secondary Filter relates to the Lead data, and the Master Filter relates to the 

Account/Contacts. 

 

 

When using filters you should validate the Alert using the Check Button . The validation will 

tell you how many records (New and Changed) that are going to be matched against the rest 
of your database (Master Data). If you have made an error in your filter the validation will 

present you with a syntax error.  
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4.4.1  Filtering by Record Type  

Filtering by Record Type can easily be done by referencing the records type name using the 

salesforce field reference syntax: RecordType.Name 
 

 
 

 

 

NOTE! When referencing a field value in the formula make sure you e mbrace the value with 

single-quote signs, e.g.: BillingCountry = óUSAô 

 

4.4.2  Filtering by Owner  

Filtering by Owner can easily be done by referencing the owner name using the salesforce 

field reference syntax: Owner.Name 

 

 

4.4.3  Deduping Campaign records  

You can also select records by specifying which campaign the lead/Contact is linked to. 
This is quite convenient when e.g. you have performed an Import towards a C ampaign, and 

want to dedupe those records before you start processing the Campaign members. 

 
The filtering by Campaign is available for Dupe Alert Types: Lead-Lead, Contact-Contact, 

Lead-Contact and Lead-Account. 
 

 

NOTE! The Campaign Module is not available in all editions of salesforce, the Campaign field is 

therefore not included on the page layout as default. In order to enable this feature, create a 
Lookup Relationship field on the Object: óDataTrim Dupe Alertô, link it to Campaign, Name it 

óCampaignô, and add it to your page layout. 
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4.4.4  Filtering by Custom Fields  

If you want to filter by a Custom field you must use the Unique API Name of the field for the 

reference, and the Label Name which you see on your page layouts not necessarily identifies a 
unique field on the Object.  

 

 
 
You will find the API Names in the Fields section of the  setup for the Object (Account , 

Contact and/or Lead): 
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4.4.5  Filtering by Date  

Filtering by date can be done in different  ways. 

1) By using the Field: Include New and Changed data since, you can include records added or 
modified since a give data by simply selecting the day from the Calendar wizard, or edit the 

date directly by editing the data value in the field e.g. when you want to go back more the 1 -2 

years. 

 
 

 
2) If you want to identify data which e.g. was imported on a specific date, you would need to 

enter a filter covering the full range of the date:  

 

 
Note that the syntax  in salesforce for dates are: YYYY-MM-DDTHH:MM:SS.sssZ  
 

 
3) By using the built -in date references  

 

 
-or:  
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4.4.6  Other Filter  Examples:  

In the table below you will find other examples of filter statements often used. 

 

 

 

For a full listing of the filter conditions see Appendix B:  Filter Statements in DataTrim Dupe 

Alerts 

 
Example 1: Filter by Simple Standard field 

 Match the new and changed Account data against all other records (Master 
Data) where the Billing Country is set to USA 

Filter:Master Data:  BillingCountry=ôUSAô 

  
 

Example 2: Filter by Multiple Standard field 

 Match the new and changed Account data against all other records (Master 
Data) where the Billing Country is set to USA or UK 

Filter:Master Data:  BillingCountry=ôUSAô OR BillingCountry=ôUKô 

  
 

Example 3: Filter by Custom Field (Region) 

 Match the new and changed data against records with region field NOT set 
to EMEA 
Note that since Region Field is a Custom Field you would need to add the 

suffix ñ__cò (double under score + c)  

Filter:Master Data:  Region__c != 'EMEA' 

 

 
Example 4: Filter Contacts by Account Region 

 For the contact alert type Acc+Contact-Acc+Contact you can use fields 
from the Account for filtering simply by adding the prefix ña.ò to the field 
reference. 
Example Match Contacts in companies where the account region field is 
NOT EMEA 

Filter:Master Data:  a.Region__c != 'EMEA' 

  
 

Example 5: Match newly imported data against existing data 

 You have imported a set of leads and now you would like to match them 
against the existing leads (for this purpose make sure that you consistently 
always update a record with the source from which it came, in this example 
we assume we have a field called ImportSource ). 
Match new and changed records where the ImportSource field set to 
ñImports2008-03-12.csvôò against the rest of the database. 
Note that since ImportSource field is a Custom Field you would need to add 
the suffix ñ__cò (double under score + c) 

Filter: Secondary Data: ImportSource__c=ôImports2008-03-12.csvô 

  
 

Example 6: Match newly imported data against existing EMEA data 

 Match new and changed records in the ImportSource field set to 
ñImports2008-03-12.csvôò against records with region field set to EMEA. 

Filter:Master Data:  Region__c='EMEA' 

Filter: Secondary Data: ImportSource__c=ôImports2008-03-12.csvô 

 

 

Note : The field name must be the Unique API Field name, not the Label name as it might 

not be unique within the table. For custom fields this includes the suffix: __c (double under 
score + c)  
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4.5  Using Advanced Settings  

4.5.1  Additional Review Field  

The Additional Review Field is an option to carry additional data from the records onto the 

DataTrim Matched Record entries, e.g. an account number. 
The Additional Review Field will not  be included in the matching process, but you can make a 

comparison of the values on the DataTrim Matched Record entry. 
 

You can append other fields, even custom fields, to the pick list by editing the field on the 

DataTrim Dupe Alert Object. The field name shall be the Unique API Field name not the Label 
name, as it might not be unique within the table. For custom fields this includes the suffix: 

__c, and include the prefix ña.ò for Account  fields, ñc.ò for Contact  fields and ñl.ò for Lead  
fields. 

We are using the salesforce functionality: Field Dependencies to control which pick list values 

that are made visible and controlling this by Alert Type  so that you as an example only see 
Account fields when you have selected the Match Type to be Account-Account.  

In order to get your new value displayed you will need to edit the Field Dependencies and 
include your value for the relevant Dupe Alert Types.  

 

 

 
 

 

For other ways of getting additional data displayed on the Matched Record see Adding more 
Review fields to the Matched Record Object for more options.  
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4.6  Advanced Use  
The solution is designed around the ease of use, and the ability to easily set up a 

deduplication and run it, thus you do not nee d to worry about which fields to use for the 

deduplication, which algorithms to use for comparing the fields etc. This has all bee defaulted 
by the solution.  

 
However, sometimes your matching requirement goes beyond the default setup.  

 

The Advanced settings section is the place where you can pass specific commands/parameters 
to the matching engine to make it perform certain special operations.  

  

 

4.6.1  Optimizing  the Matching Process  

1 Matching only records that share common exact values (e.g. 
External ID, Account Number, VAT no. etc.)  

 If using an Exact Match Field for matching, only records with identical field values 

will be compared. 
The records will still be compared across the various fields and scoring will be 

provided, but only if the 2 Exact Match Field values are identical the result will be 
presented in the Matched Records Tab. 

Use this to find duplicate entries with same óDUNS Numberô, Account Number, Email, 

Owner etc. 
Note: You can only have one Field referenced as the Exact Match Field.  

 Syntax: ExactMatchField =<FieldRef>  

Example: (match only records with identical AccountNumbers) 
ExactMatchField=AccountNumber 
or (match records with identical Emails)  
ExactMatchField=Email 
or (only match records with same owners)  
ExactMatchField=OwnerId 
or (to match Contacts within the same accounts)  
ExactMatchField=AccountId 
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2 Modifying the Match Algorithms  

 Our algorithms has already been preconfigured with a lot of best -practice 

optimization processes and referenced. 
As an example the algorithm which compares account names already have a long 

list of reference words which is uses to understand the field value, e.g. it recognized 
the words: Corporation, Limited , builder, systems etc. and when it is comparing 2 

field values which both contain the word ósystemsô it is capable of taking a relaxed 
look at this value and concentrate on the remaining part, so e.g. when comparing 

ABC Systems with XYZ Systems, it puts more weight on the ABC ï XYZ part of the 

names, thus provide you with a more intelligently calculated score.  
 

In certain cases you database may contain company names or other values which 
can confuse the matching algorithms in a similar way. For this Purpose we have 

introduced 3 Advanced Parameters: 

Relax  Use this parameter when you as in the example above want the 
matching to reduce its focus on this word.  

Normalize  Use this parameter when you want to transform words into 
normalized/standardized values. This is of interest if you have many 

account names which are the same company but which can be 

spelled in many different ways: IBM = International Business 
Machines etc. 

Exclude  Use this for dummy values which you may have in certain fields 
which is part of t he deduplication. If e.g. you email field is mandatory you might 

find that people who enter records or even importing records puts a dummy value 
into the field to make sure that the record is saved. When you then later perform a 

matching and find 2 records which both have the same email (none@none.com) 

thus the classification of a dupe pair may become misleading as it looks like the 2 
records are having the same email. The Exclude Parameter simply removed the 

value from the field prior to the matching thus the dummy values will no longer 
influence the matching process. 

 Syntax:  

Relax:=<FieldRef>:<Word>  
Normalize:= <FieldRef>:<Word>=<NormalizedWord>  

Exclude:=<FieldRef>:<Word>  
 
Where <Word> is any word which may occur in the field (not case sensitive).  
Where < NormalizedWord> is the normalized word to be used for the comparison.  
Where <FieldRef> is one of the following Values:  
ORGNAME 
EMAIL  
ALL 

 

Examples: 
Relax:=ORGNAME:Florida 
Relax:=ORGNAME:Sparkasse 
Relax:=ORGNAME:Telco 
 
Normalize:=ORGNAME:sforce=salesforce 
Normalize:=ORGNAME:Minnesota Mining and Manufacturing Company=3M 
Normalize:=NAME:Dave=David 
 
Exclude:=EMAIL:none@none.com 
Exclude:=EMAIL:.@.com 
Exclude:=ALL:NOZIP 
Exclude:=ALL:LastName 
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4.6.2  Changing the Field References for Matching  

 

1 Use of non default f ields for matching  

 To make the setup procedure as simple as possible we have built in default 

mappings between the salesforce fields and the matching algorithm, e.g. when 
matching Accounts the system assumes that it can find the city value in Billing Cit y, 

the Country value in Billing Country, etc.  
You might have chosen to implement custom fields to keep some of this data, thus 

you would need to tell our system where to find these values.  

 Syntax: FieldMap =<comma separated list of field maps>  
Where a field map represents the Default Field value an equal sign followed by the 

custom field 
Account Example (use Billing State in stead of Billing Country) 

FieldMap=BillingCountry=BillingState  
Lead Example (remapping Country and email fields): 
FieldMap=Country=Country__c,Email=Email2__c 
Contact example: 
FieldMap=MailingCountry="Country__c",MailingCity="City__c",MailingPostalCode="ZIP_Code
__c",MailingStreet="Street__c",Phone="Work_Phone__c" 

For Leads the following fields are used as default (use on the left side of the equal sign):  
Country, PostalCode, City, Street, Company, Phone , FirstName, LastName, Email 

For Accounts the following fields are used as default: 
BillingCountry, BillingPostalCode , BillingCity, BillingStreet, Name,  Phone,  

For Contacts the following fields are used as default: 
MailingCountry, MailingPostalCode, MailingCity, MailingStreet, Phone, FirstName, LastName, E 
mail  

2 Excluding default fields from the matching  

 If you are not using a particular field, or if you are not using it consisten tly 
throughout your database, you might want to exclude the field from the matching 

process. 

You can do this in a similar way as when re-mapping the field (above), but use the 
value NULL in stead of a valid field reference. 

 Syntax: FieldMap =<comma separa ted list of field maps>  

Example (Let the matcher ignore the Country field)  
FieldMap=Country=NULL 
or 
FieldMap=BillingCountry=NULL, BillingStreet=NULL 
For Leads the following fields are used as default: 
Country, PostalCode, City, Street, Company, Phone , FirstName, LastName, Email 

For Accounts the following fields are used as default: 
BillingCountry, BillingPostalCode , BillingCity, BillingStreet, Name,  Phone,  

For Contacts the following fields are used as default: 
MailingCountry, MailingPostalCode, MailingCity, MailingStreet, Phone, FirstName, LastName, 
Email  
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4.7  Other  

1 Exclude Parent -Child Relationships  
Duplicate accounts may turn out to be related by a parent -child relationship. 

If you want the solution to ignore these possible dupes use this advanced p arameter 

Syntax: ExcludeParentChild =YES 
Example: 
ExcludeParentChild=YES 

  

2 Matching Contact Data Only  ï Person Accounts  
If you are using salesforce for contact data only, and are not populating the 

Company name field with a company value, you might use this option to make sure 
that the matching process ignores the company field during matching.  

Syntax: ContactOnly =YES 

Example: 
ContactOnly=YES 

  

3 Matching Company  Data Only  
If you as an example would like to match your lead while ignoring the co ntact 
details (first name, last name and email) you might use this option to make sure 

that the matching process ignores the contact detail fields during matching.  

Syntax:Company Only =YES 
Example: 
CompanyOnly=YES 

  

4 Statistics Only  
 Runs the matching and provides an entry in the Dupe Alerts Result tab, but no 

records are inserted/updated into the Matched Records Tab. 

Syntax: StatsOnly =YES  

Example: 
StatsOnly=YES 
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5 Reviewing your duplicates   

5.1  Getting an overview  
The DataTrim Matched Records Tab contains all the possible duplicates found by your Alerts. 

You should use this tab for your main reviewing activity  and make use of the built -in views or 

create your own views to select subsets of the data for review , just as when you e.g. review 
your lead or contact records. 

 
Each entry in the Matched Records list is generated from the matching process and contains 

details about the comparison of 2 records which are considered a possible dupe pair. If you 
click on the Detail Link (Name column) you will be able to see all the information elements 

which are provided by the matching process.  

 

 
Screenshot: Matched Records Detail view 

 

 
1. When matching a pair of records the matching engine uses fuzzy logic algorithms to 

compare the content of multiple fields. For each comparison a score between 0 and 

100 is returned. These scores are available for your evaluation, and allows you e.g. to 
create views where you display all contact dupes where the email score is 100. 

2. To simplify and provide an overview of all the scores we convert  the various scores 
into a 5 level classification: Match Level (Exact , SuperTight , Tight , Medium  and 

Loose ). I.e. if all the compared fields return s a score of 100 the pair is classified as 

Exact, if one or more of the compared field s returns a lower score it becomes 
classified as SuperTight, etc. 

3. On the Record Detail View we also provided some visual components (a green tick 
mark Por a red X) which at a quick glance tells you if the two records in the pair are  
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owned by the same user, is in the same country (territory) or if they have the same 
review value (e.g. Account Number), etc. 

This feature is particularly useful when you decide to merge or not,  as you might want 
to be more careful about merging records owned by two different  users or if they both  

have an account number and the numbers are different.  

4. The two records in the dupe pair are listed next to each other, one is marked  
survivor  and the other dupe  (the assignment of this status is controlled by the 

survivorship rule in the Alert setup see: Alert Settings (What when and how) ). 

5.2  Using the List View  
The native List View functionality of salesforce is your way of organizing your review work. By 

using these views you can easily identify the matched records you want to focus on and 
thereby prioritize your reviewing efforts to e.g. merge all the obvious duplicates first and then 

later concentrate on the mor e tricky ones. 
 

Our solution is installed with a set of List Views which you can use, but the set is not complete 

and is also intended to serve as examples for you to create your own views. 
To review e.g. your account duplicates, simply select the View Rev iew Account s. 

 
Screenshot: Reviewing Accounts using the List View 

 

 

 
Notice that the Matched Records are assigned to the same user/owner as the alert from 

which they were identified. You can use this tip build views where each user only can see 

records which they are the owner of.  
 

Merging  and Converting  
In salesforce the terminology when you want to consolidate 2 records of the same type (leads, 

accounts or contacts) is to Merge  the records, but f or duplicates between a lead and a 

contact or a lead and an account (new lead/contact on existing account) Convert  the lead. 
Merging can therefore be done for dupe Alert Type: Lead-Lead Account-Account, Contact-

Contact and Acc+Contact-Acc+Contact, and Converting can be done for dupe Alert Type: 
Lead-Account, Lead -Contact 

 
To merge/convert  duplicates you have 2 options from the List View;  

 a) Use the Review Wizard to merge/convert one of more pairs using the Wizard, or 

 b) Use the Mass Merge  and Mass Convert  buttons respectively to perform a mass 
merging/conversion of multiple pairs at the same time.  
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False Dupe  
When running deduplications you will experience that you from time to time also is presented 

with records which after close review isnôt true duplicates. This is typical for account of parent-
child relationships or other scenarios where there is a commonality between the 2 records, but 

due to the way you perceive it the 2 records shall not be merged.  

 
As you do mot merge the records, a new deduplication in the future (tomorrow, next week 

etc.) will of cause identify these pairs again. To avoid having to review these same pairs over 
and over again you simply flag the pairs as a False Dupe  

 
 

To do this you can use the False Dupe  button. By flagging the pair as a false dupe the pair 

will disappear from your list view, and next time you run a similar de -duplication the pairs will 
not be in the list even if the 2 records are still in your database.  

(See list definit ion detail on the screenshot below:) 
 

 

 
 

 
 

 
 

 

 
 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

Cleaning up your list ï Removed resolved  

If you use the Mass Merge or Mass Convert functions the Matched Records are automatically 
deleted when the pairs are resolved, and you list will after a  while be shorter and shorter.  

But when you use the Wizards you are being navigated back to standard salesforce 
functionality and our solution is therefore not capable of cleaning up the list.  

For this purpose we have included a field called óIs Resolvedô. This field will indicate to you 

whether the 2 records in a matched pair has been resolved by a merge, a deletion etc.  
To clean up your list you may from time to time delete these resolved pairs from the list by 

using the Removed Resolved   button 
 

 

 

Trial  Info  

The Trial License is limiting the outcome from each Alert to only insert 50  records as 

sample data.  
 

Screenshot: Edit List view: 
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5.2.1  List View with Advanced Survivorship Rules  

If you have created an Advanced Survivorship Rule, you can use the views to quickly get 

the list of Matched Records which you can process using either Mass Merge or Mass 
Convert.  

In the set of List Views we have provide you will find a view called: Review Accounts (by 

Adv. Survivorship). This List View will show all Account-Account pairs with an Adv. 
Survivorship value. You can of cause refine the List View to make your selection more 

specific. 
 

Your listing may look like the screenshot below, and you can now use the list functions to 

mass merge/convert or flag the pairs as false dupes.  
 

 

5.2.2  List View with Dupes reviewed in Excel, or by End Users  

If you are using the application in a collaborative mode where your users are provide 
feedback on duplicates either via the Matched Records Detail screen or from Excel files 

which you have distributed to them for review. You should collect the outcome of such 

review in the field called Review Outcome  on the Matched Record Object. 
 

For more information about review in Excel see: Review duplicates in Excel, or how to 
enable the collaboration with the end -users using the Dupe Status component on the Page 

layout see: Displaying the Dupe Status on the Account/Contact/Lead Record 

 
In the set of List Views we have provide you will find a view called: Review Accounts (w 

Review Feedback). This List View will show all Account-Account pairs with a value in the 
Review Outcome field. You can of cause refine the List View to make your selection more 

specific. 

 
Your listing may look like the screenshot below, and you can now use the list functions to 

mass merge/convert or flag the pairs as false dupes.  
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5.1  List views for End Users  ï Custom Links  
As the result of the matching is stored inside salesforce, the duplicates can be presented to 
users in many different ways. The use of the List views above represents a structured 

approach, most suitable for a centralized user or a team of users.  
 

But similar to the Dupe Status components which allows the information about the found 

duplicates to be presented at end user level, the involvement of the end users can also be  
obtained by providing each user with an options to review his/her duplicates.  

 
The Data Review Wizard as described in the following chapter can be used to provide 

dedicated list of records to review e.g. per user.  
In the example below we will setup Custom  Links available from the Home Page sidebar 

 

By clicking one of the following links the user will be directed to the Data Review Wizard  
with:  

1. A list of duplicates where the current user is the owner of both of the records in the 
pair 

2. A list of duplicates contacts where the current user is the owner of both of the records 

in the pair  
3. A list of all duplicates 
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5.1.1  Custom Links Setup  

Go to the Home Page Components, and Edit the Custom Links: 

 
 
Enter the URL for each link: 
My Duplicates URL: /apex/TRIMDA__TRIMDA_MergeWizard_List 
My Duplicate Contacts URL: /apex/TRIMDA__TRIMDA_MergeWizard_List ?dat=c 
All Duplicates URL: /apex/TRIMDA__TRIMDA_MergeWizard_List ?owner=0  

 

 

 
 

 

 
 

 

The follow ing URL parameters exist:  
dat=c  Include Matched Records with Dupe Alert Type: Contact-Contact and 

Acc+Contact-Acc+Contact 
dat=a  Include Matched Records with Dupe Alert Type: Account-Account 
dat=l  Include Matched Records with Dupe Alert Type: Lead-Lead 
owner=0  Ignore the ownership filter, display all records  
 
Parameters can be combined: 
/apex/TRIMDA__TRIMDA_MergeWizard_List ?dat=l&owner=0 
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5.2  Using the Review  Wizard  
To merge records using the Review Wizard, simply select the pair(s) and click on the Review 

Wizard button.  

 
In the Review Wizard you can review each individual pair of records and easily merge the 

records using the merge wizard in the bottom of the page, or flag the records as False Dupes 
in case you want to keep both records.  

 

When you click merge the 2 records will be merged and all related data like Opportunities, 
Activities, etc. will be consolidated under the survivor record. 

5.2.1  Merging  using the standard salesforce Merge  Wizard  

 
Screenshot: Review Wizard with records to merge 
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5.2.2  Merg e using the Quick Merge function.  

The Quick Merge Wizard is an alternative way of looking at the 2 records before you merge 

them. 
With this view you will be able to see both records including  the related data.  

 

The 2 records are presented with the record labeled Survivor to the left, and the records 
labeled Dupe to the right. This labeling is controlled by the survivorship rules defined when 

you ran the deduplication. Using the merge buttons Merge (Keep Survivor)  or Merge 
(Keep  Dupe)   you can still control 100% which of the 2 records you want to use as the 

master record in the merge process. 

 
The Merge (Keep Survivor)  and Merge (Keep  Dupe)  buttons work as they do for a Mass 

merge, and allows you to store additional dupe information as an activity/note or into a Text 
area field. 

Data related to the dupe record (activities, opportunities, campaigns, cases etc. including 
custom data from custom objects)  are re-linked to the surviving records and will not be lost, 

and data from fields where the one record has the field populated and the other not, will 

automatically be carried across, and so one record may enrich the other with additional 
information.  

 
Note that you at the same time have the possi bility to edit the 2 records individually before 

you merge the records. 

 
The Quick Merge wizard can be set as the default Merge wizard from the setup/parameters 

page (see: 9 Customization for details).  

 
Reviewing / Merging Accounts using DataTrimôs Quick Merge Wizard 
When using the Quick Merge Wizard for Account-Account duplicates, you can merge the 
records using the Merge buttons but also choose to link the 2 records together as Parent and 

Child, - just with a click of a single button.  
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5.2.3  Convert  Leads using the Review  Wizard  

To convert records using the Review Wizard, simply select the pair(s) and click on the Review 

Wizard button.  

 
In the Review Wizard you can review each individual pair of records and easily convert the 

records using the convert wizard in the bottom part of the screen, or flag the records as False 
Dupes in case you want to keep both records.  

 

You can also choose and decide which status to give the converted lead, create an 
opportunity, and/or a task during the conversion etc.  

When you click Convert the Lead will be converted to a Contact and if matched to  a Contact 
the data will be merged to the Existing Contact record.  

 
Screenshot: Review Wizard with records to convert  
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5.3  Mass Merging  
To merge multiple Matched Records at a time, simply select the Matched Records and click on 

the button Mass Merge. 

 
Merging ï Keep Survivor or Keep Duplicate  

In the Alert you choose a survivorship rule e.g. the Oldest Records Survives. For each 
matched pair being generated from this Alert the one record  in the pair which fulfills your 

survivorship rule is labeled Survivor and the other Dupe. 

 
Screenshot: Confirmation screen when performing a mass merge 

 
 

When merging you can choose to merge and keep the records which fulfilled you survivorship 
rule by using the button Merge (Keep Survivor) , or if your selection is based on e.g. an 

advanced survivorship rule (see: List View with Advanced survivorship rules) or user feedback 
(see: List View with Dupes reviewed in Excel, or by end users) you can merge the records and 

keep the record labeled Dupe as the surviving records by using the Merge (Keep Duplicate) 

button.  
If you are using the Advanced Survivorship rules (included with the installation) , a small arrow 

will indicate the recommended merge direction for you Mass Merge. 
 
Screenshot: Arrows will indicate the outcome of the Advanced Survivorship rule. 
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Merge Settings  
Once you have selected your Matched Records for merge, you will be given some options for 

how the merge is processed. 
 

During a Mass Merge all the associated data like Opportunities; Activities etc will be moved 

across and consolidated under the surviving record.  
 

On a field by field level the rule applied is, that if the field on the record you merg e towards 
(the Master) has the field populated then this value remains, but if the field is blank and the 

corresponding field on the duplicate record is populated then the information from the 
duplicate record is moved across so that the master record (Survivor) after the merge will 

contain the additional information.  

 
For fields where there are conflicting values on the 2 records you have the option to store this 

duplicate information in a Completed Activity, a Note linked to the surviving records, and as 
text appended to a Text Area field.  

 
Screenshot: Duplicate data added as a completed Activity 

 
 
Screenshot: The Detail of the Completed Activity contains the conflicting Account Number in the Comments Field. 
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Pick list fields  

Pick list fields are merged intelligently - meaning that the data is consolidated dur ing the 
merge, so that the surviving record after the  merge will contain the values from both records.  

 
To change the default settings for the Mass Merge see: Changing the Default Selection for 

Mass Merge and Mass Convert 
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5.4  Mass Conversion  of Leads  
To Convert multiple Leads at the same time; select the Matched Records with leads to convert 

and use the Mass Convert button. 
 

Creating an Opportunity during conversion  
During the Mass Convert you will be able to choose whether you want to create opportunities 

or not. If you choose to do so, the Opportunities need to be names. 

For this feature we have provided 4 naming conventions to use (templates). E.g. if you choose 
the Value óAccount Name ï Newô the Opportunity name will be constructed from the Leads 

company names plus a hyphen and the word new, so for the first example in the figure below 
the opportunity will be named: óTranås Hotell AB ï Newô. 

The Default setting is óNewô which will result in Opportunities with the name: óNewô. 
To change the default value (not creating an opportunity) see: Changing the Default Selection 

for Mass Merge and Mass Convert 

 

 
 

Convert Status  
When a Lead is being converted in salesforce the Lead is not deleted from the Lead table, but 

it is updated with a Lead status which indicates that the Lead has been converted, and that it 
e.g. no longer should pop-up when you perform a search.  

First time you start using salesforce the value which corresponds to the converted status is: 

óQualifiedô. 
Your business processes and your lead management processes may have introduced new and 

other status values for your l eads. In order to properly convert a Lead you should select a 
value which corresponds to the Converted status. 

 

To change the default value (óQualifiedô) to your custom value see: Changing the Default 
Selection for Mass Merge and Mass Convert 
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Overwrite Lead Source and send Email to owner  
These are 2 options inherited from the salesforce convert wizard who allows you to update the 

Lead Source on the Contact with the value from the Lead, and send a notification to the Lead 
owner. 

 

5.5  Review duplicates in Excel  
 

If you have many duplicates, which you are likely to have the first time you run the de-

duplication, you might want to revi ew the duplicate pairs outside salesforce. We have provided 
you with a few reports which  you can use in order to export the data into e.g. Excel and 

perform the review there. We have found, based on numerous projects, that this rev iew 
process is highly effective and gives you a flexible way of reviewing the records , but 

admittedly the process is slightly complicated and involves a few non-trivial steps. 
 

 

For a full walkthrough of all the steps see Appendix B: Review duplicates in Excel ï Step by 

Step):  
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6 Dynamic Dupe Status for Accounts, Contacts and  
Leads   

6.1  Displaying the Dupe Status on the Account/Contact/Lead 
Record  

 
Screenshot: Account Detail View 

 

You might want to provide the users of salesforce wi th some indications that duplicates of the 
records they are viewing, have been found - as the example above. 

 
3 VisualForce pages are provided (one for Account, Contact and Lead) and you will have to 

add these VisualForce pages to the Page Layout manually. 
To add these VisualForce pages go to the Page Layout for Account, Contact and Lead 

respectively, find the corresponding VisualForce pages in the list on the left side of the screen 

and drag it into the position where you want it to be displayed (see below ). 
 

You can change the behavior of the Dupe Status components though Customization (ref.: 9.3 
Dupe Status). 
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Before you roll this out to your end users, make sure that you have setup the correct 
permissions for them. See 

 



 

Page 47  of 75  
d2b International ApSï Kostskolevej 5-7 - 2880 Bagsværd ï Denmark 

Updated: 5. January 2012 

Appendix D: DataTrim User Profiles for details. 
 

Note: I f you are limiting your salesforce users access to data, the users might not be able to 
merge or review the record information. Please check this before you deploy this feature.  

 

Note: In the Professional Edition of salesforce you cannot modify the profiles of your users, 
and only the system Administrators has the right to perform the Merge of 2 records.  

 
 

 
Screenshot: Editing the Page Layout for the Accounts  

 

Be sure to set the height of the VisualForce page to 16 which is the default height of a line on 
the page layout.  

Select the Dupe Status VisualForce page and edit the properties and set the height. 
Remember to save the Page Layout to apply your change. 

 

 
Screenshot: Edit the properties for the S-Control to make it appear on e.g. the Account Page Layout 
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7 Dupe Detection upon Entry (NEW)  
The fundamentals of DataTrim Dupe Alerts are to be able to dedupe salesforce records no 
matter w here the records are coming from (imports, web -to-lead, user entry etc.)  

As the process of identifying potential matching records - comparing them and classifying 
them - is a time consuming process for large databases the DataTrim Dupe Alerts application 

is based on a concept of matching records in batch. 
 

Although the batching can be scheduled and duplicates can be detected overnight or weekly 

based on the scheduling the ability to detect duplicates as they enter salesforce is a way to 
prevent, at least some, duplicates from being created and processed. 

 
With the NEW Dupe Detection upon entry feature, DataTrim Dupe Alerts now also embraces 

this aspect of deduplication. 

By means of a few settings you can activate this trigger based deduplication.  
 

We have integrated this new functionality tightly with the remaining functionality, so that 
when duplicates are detected using this feature, Matched Records pairs are dynamically added 

to the DataTrim Matched Records tab, and users can then promptly be notified using the 
DataTrim Dupe Status for the newly created record, or be picked up by structured reviewing 

processes based on the duplicates in the DataTrim Matched Records tab. 

 

 
 
Note: this feature is current in BETA. Our plans is to add additional features and parameters 

to make this as flexible as possible. 
Please provide you input to: support@datatrim.com to help improve this new feature.  

mailto:support@datatrim.com
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8 Alert Results, Reporting and Dashboards  

8.1  DataTrim Dupe Alert Results  
The DataTrim Dupe Alert Result tab contains records for each deduplication performed. 

Once a deduplication is completed a Result record is created and the statistics from the 

deduplication is stored on the record detail.  
 

The Alert Result records contain information about the number of records for the 
deduplication, the filter you used and when it was processed.  

 
It also provides you with counts for number of duplicat es found: 

Total No Of Dupes  The Total Number of possible duplicates found in the dataset with a 

classification at the selected level or higher. 
New Dupes  The Total Number of possible duplicates identified minus those 

already flagged as false dupes. 
Overall  Score  Number of New Dupes where the overall score is 100 

Exact Match  Number of New Dupes with the Match level of Exact 

SuperTight Match  Number of New Dupes with the Match level of SuperTight 
Tight Match  Number of New Dupes with the Match level of Tight  

Medium Match  Number of New Dupes with the Match level of Medium 
Loose Match  Number of New Dupes with the Match level of Loose 
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8.2  Dash Boards ï Deduplication Data Quality Monitoring  
We have incorporated this data together with basic reports on the Matched Records into a 

dashboard which you can use to monitor your deduplication efforts as well as keeping an eye 

on the overall dupe quality level in your database. 
 

The Dashboard gives you an overview of: 
1. How many Alerts you have per type 

2. How many duplicate pairs each Alert have detected 

3. How many duplicates that where in your database at a given time  
4. Who the owner of the duplicates is  

5. What the classification of the unresolved duplicates are 
6. How the unresolved dupes are distributed by score and match class 
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9 Customization  
DataTrim Dupe Alerts is provided as a Managed package, which means that you do not 
have the ability to edit the source code and thus change the behavior of the solution.  

Certain parts of the application is parameterized which means that you can change 
parameters and this way change the way the solution  works. 

This chapter outlines these parameters. 
 

To access the Parameter detail page, go to the DataTrim Dupe Alert tab, view an Alert, and 

click on the Setup button:  

 
 

The All Setup Parameters menu offers you the possibility to manage all parameters, 
including the option to select the DataTrim Quick Merge Wizard as the default 

Merge wizard , instead of the standard salesforce Merge Wizard. 

 

 
















































